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PURE Taste

As much as Necessary, as little as Possible

What is PURE Taste?

)

* Natural flavour from spices and herbs
ale

& Additives, aromas and extracts

are deliberately avoided

* No E numbersin the ingredientlist

Advantages PURE Seasonings

v' Compliance with (future)

_
ﬂ clean label requirements
Classic Seasonings PURE Seasonings v Ingredient transparency for consumers

Broad variety of ingredients Shortingredient list
reduced to the essentials

Increasing demand for products
with natural ingredients

Varied and balanced Authentic and natural v Indulgence without regret
Wide range of applications Pick up on the v' Claim advantages
in proven quality clean label food trend

Expand your range with PURE products!

FUCHS GRUPPE Source: 3

FMCG Gurus: Survey on clean label and naturalness (2023, Europe); Respondents who read the ingredient list at least sometimes



PURE Taste

Natural without Additives, Aromas and Extracts

5 O 0/0 ofGermans

What Claims do you like to see?’

) »
\f 1 2
100% narural - N <o il 1 R 1 2075
Additive-free [ os
Sugar-free [N o2y
Non-GMO [ e0%
Minimally processed i s59% +No artificial
N ingredients
Gluten-free _ 24% . .
\ IS an Important
Plant-based [ 20y purchase criterion.”
Lactose—-free [ 20% »L consciously
buy food with
o/ 1 mnderstandable 6
7 -I /0 ingredients.” Q
FUCHS GRU PPE Sources: a

1: FMCG Gurus: Surveys on clean label and naturalness (2023, Europe)
2: Statista Consumer Insights (2024), Survey on the most common New Year's resolutions



PURE Taste ProductlIdeas

Sliced Cheese
with PURE Herb Filling

"

PURE Garlic
Potato Chips

" PURE Paprika

A

Meat Industry Dairy Industry
Product: Product: Product:
¢ PURE Roasted Garlic SNS Q. PURE Paprika Rub PF VL ¥%# PURE Herbs of Provence LC HF
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